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TractionTank Launches as Lean Accelerator Focused on Market Traction 
Accelerator offers radical new approach, limited number of free “trial” accelerator slots during beta test 

SAN FRANCISCO, CA. (July 1, 2015) – Co-Founders Kraettli L. Epperson and Eric Morrow, experienced 

entrepreneurs and startup mentors, announced today the launch of TractionTank, an online venture 

accelerator offering a radically new approach to starting and developing companies by focusing on 

market testing and customer interest before major investment and product development. 

The accelerator also announced a limited number of free “trial” slots in its 2015 program as part of an 

“open beta test” to fine-tune the program. Selected startups will receive intensive market traction 

coaching and marketing cash while providing feedback to the founders prior to signing admission 

agreements. Applications for the trial are now being accepted: www.TractionTank.com/Apply 

“Our philosophy is to accept any startup that meets some basic criteria, including startups 

geographically outside existing tech hubs, and to provide the cash and tools to either quickly prove their 

idea or pivot to something that works. Investors are only interested in ideas that work,” said Co-Founder 

Kraettli L. Epperson. “We learned a tremendous amount in our prior startups, angel investments and 

accelerators, and we’re putting that knowledge to work in TractionTank to achieve the highest rate of 

success with the highest capital efficiency.” 

In the TractionTank model, the accelerator helps startups to achieve product-market fit and market 

traction in order to prove customer demand and then raise investment capital. The accelerator provides 

marketing cash, tools, training and coaching to achieve market traction, while measuring startups’ 

progress with the proprietary TractionScore™ system and promoting the startups through the 

TractionTank Leaderboard. The accelerator accepts a small percentage of equity for services, offers a 

quick buy-out option, and is designed to be complementary with other programs in which the startup 

might participate, including crowdfunding campaigns, incubators, and on-site accelerators. 

“Startups with excellent product-market fit and market traction find raising money to be relatively easy, 

compared to those that approach investors with nothing but a good idea and maybe an MVP,” said co-

founder Eric Morrow. “All too often, we’ve seen startups enter accelerators full of optimism, but 

squander their capital building products around ideas that haven’t been market tested. Our goal is to 

prevent that problem by putting testing up front and gauging market interest before major investment.” 

The co-founders bring extensive experience to the new accelerator. Kraettli L. Epperson has more than 

20 years of experience as a serial tech entrepreneur, angel investor and startup mentor. Eric Morrow is 

the marketing trainer with General Assembly, developed the marketing training app Primer with Google 

NYC, and is the author of Digital Marketing for Everyone (2012) and The Lean Accelerator (2015). 

For more information visit www.TractionTank.com or follow www.Twitter.com/TractionTank on Twitter. 
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